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E-COMMERCE AS A FORM OF ECONOMIC
RELATIONSHIPS OF ENTREPRENEURSHIP
SUBJECTS IN THE NETWORK ECONOMY

Introduction. In the context of the formation of the
information society and the use of ICT, the functioning of the
economy is largely provided by the global Internet network, and
business transactions become electronic. There is the formation
of the so-called "network economy", and as a result of network
economic relations, leads to the emergence of new forms of
sales of goods — e-commerce, which begins to displace
traditional trade. There is a formation of a new form of trade
and economic relations of economic entities - e-commerce.

Aim and tasks. The article deals with the role and
functions of e-commerce as a new form of economic relations
of economic entities in the conditions of formation and
development of a network economy.

Research results. As a result of the study, it has been
determined that, changing the entire system of economic
relations between business entities, e-commerce plays a
stimulating role: it increases the innovation of national
economies, since such commerce is carried out at the expense
of the comprehensive application of ICT; expands the scope of
traditional international trade, and attracts more and more
consumers; contributes to the development of a new form of
economic relations — the economy of general consumption,
which has a significant positive external effect for society.

In Ukraine, the e-commerce market is still in the
formation stage, showing high growth rates. At the same time,
an imperfect legal framework for such a form of economic ties
is an obstacle to its further development. Experience in
developed countries shows that the economic and social impact
of e-commerce development can only be achieved if the
competitive and institutional environment is favorable.

Conclusions. Influence  of  information  and
communication technologies on global changes in the forms of
economic relations is reflected in the processes of
informatization and digitalization of all spheres of national
economies, including trade and economic relations. There is a
new form of trade and economic relations of business entities -
the market of e-commerce. This kind of commerce becomes
possible under the conditions of functioning of the so-called
"network economy", within which the commercial activity is
carried out with the use of the global information network - the
Internet.

Key words: information and communication
technologies, e-commerce market, e-commerce, Internet,
network economy, shrinking economy, trade and economic
activity.

43



https://portal.issn.org/resource/issn/2616-7107
http://creativecommons.org/licenses/by-nc-nd/4.0/

Exonomika. Exonoeisa. Coyiym, T. 2, Ne 2, 2018

DOI: 10.31520/2616-7107/2018.2.2-5

YK 336.72
JEL: L86, L96, P45, P46

Tersina Hebora

Buxnagau,

Opnechbka HallioHaJIbHA aKaJIeMis
3B 513Ky iM. O.C. [Tonoga,
Oneca, Ykpaina

E-mail: t.neboha@gmail.com
orcid.org/0000-0002-5025-7299

Otpumano: bepesens, 2018
Hpuiinaro: Yepsens, 2018

DOI: 10.31520/2616-7107/2018.2.2-5

© Exonomika. Exomnoris. Coriym, 2018
CC BY-NC 4.0 minensis

ISSN: 2616-7107

EJEKTPOHHA KOMEPLIA AK ®POPMA
EKOHOMIYHUX BIJTHOCHUH
IroCliOJAPIOIOYUX CYB’EKTIB B YMOBAX
MEPEKEBOI EKOHOMIKHA

IIpoéaema. B ymoBax ¢dopmyBanHs iH(opmartiiHOro
cycninberBa i Bukopuctanus KT, QpyHKIIIOHYBaHHS €KOHOMIKH
B 3HauHId Mipi 3a0e3meuyeTbcs TIOOANBHOI MeEpexKero
Intepuer, a yromu Oi3HeCy CTalOTh  EIEKTPOHHUMH.
BinOyBaerbcsi (hopMyBaHHS «MEPEKEBOI CKOHOMIKH», Ta, SIK
HACIIJIOK — MEPEKEBUX SKOHOMIYHUX BIAHOCHH, IPU3BOIUTH 10
MosSIBU  HOBUX  (opM  TOProBO-€KOHOMIYHHMX  BiJIHOCHH
TOCIIO/IaPIOI0UMX Cy0’€K — eIEeKTPOHHOI KOMEPIIii, sIKa MoYuHae
BUTICHATH TPaJUIIHHY TOPTIBIIO.

Meta Ta 3aBaaHHs. Y CTaTTi pO3IIISIAIOTHCS IMHTAHHS
pom Ta (QYHKIIH eNeKTpPOHHOI KoMeplii sk HOBOI (opmu
C€KOHOMIYHHX BITHOCHH T'OCIIOAApIOIOYMX CYO’€KTIiB B yMOBax
(hopMyBaHHsI Ta PO3BUTKY MEPEIKEBOI €KOHOMIKH.

PesyabTaTu. Y pe3ynbTari AOCIIKSHHS BU3HAYCHO, 1110,
3MIHIOIOYM BCIO CHCTEMY EKOHOMIYHUX BIIHOCHH MK
TOCIIONIAPIOIOYMMH CY0’€KTaMH, €JIEKTPOHHA KOMEpIIisi BUKOHYE
CTHMYJIIOIOYY POJIb: MIJABMILYE IHHOBAIIMHICTh HAIIOHAIBHUX
CKOHOMIK, OCKUIbKHM Taka KOMEpIIs 3MIHCHIOETHCS 3a PaxyHOK
Bceoxorumorouoro  3acrtocyBanHs IKT; posmmproe  pamku
TpaJMIiiiHOT MI>KHAPOIHOI TOPTIBIIi, Ta 3aITy4yae Bce OiIbIIe KOJIO
CIIOKUBAYIB; CIIPUSE PO3BUTKY HOBOI (HOPMH EKOHOMIYHHUX
BITHOCHH — €KOHOMIKH CIUIBHOI'O CIIOKMBAHHS, K4 Maec JUIs
CYCIILJIbCTBA 3HAYHHH ITO3UTUBHUI 30BHILITHIN e()eKT.

B Vkpaini puHOK eleKTpOHHOI KoMepIii xo4a i
3HAaXOAUTBCS B CTafii (OpPMyBaHHS, IMMOKAa3y€e BHUCOKI TEMITH
pocty. Pa3zoM 3 TUM, MNEpPENOHOW IS KOro MOAalbIIOro
PO3BHUTKY BUCTYIA€ HEJOCKOHAJE MpaBoBe 3a0e3nmeueHHs Takoi
dbopMu  rocmomapchbkux  3B’sA3KiB.  SIK  CBIQUMTH  JIOCBiX
PO3BUHYTUX KpaiH, €KOHOMIYHHUN Ta COLIadbHUH ePEeKT Bif
PO3BHTKY €JIEKTPOHHOT KOMEpIlii MoKe OyTH OTPHMAHO JIHIIE
NpH YMOBiI CTBOPEHHSI CIPHATIMBOIO KOHKYPEHTHOTO Ta
THCTUTYIIOHAJILHOTO CEePEIOBHUIIIA.

BucnoBku. BrumB  iHQopMaiitHO-KOMYHIKaI[IHHAX
TEXHOJOriH Ha rIobayibHi 3MiHM B (opMax TOCMONAPCHKUX
3B’S3KIB  HAaXOJUTh CBOE BIMOOpakeHHS y  Ipolecax
iHhopMmaTH3allii Ta udpoBizalii ycix chep HaliOHAIBHUX
CKOHOMIK, Yy TOMY YHCIi # TOProBO-€KOHOMIYHI BIJHOCHHH.
Bunukae HOBa (opmMa TOProBO-€KOHOMIYHHX  BIJIHOCHH
TOCIIO/IaPIOI0UMX CY0’€KTIB — PHHOK ENEKTPOHHOT KOMeEpILii.
Takuii  BHI  KOMEpIii CTae MOXJIMBAM B  yMOBax
(YHKIIOHYBaHHS TaK 3BaHOI «MEPEKEBOI EKOHOMIKI», B ME&Kax
SIKOT KOMeEpIlifiHa isSUIbHICTh 3MIHCHIOETHCS 3 3aCTOCYBAaHHSAM
riobansHOI iH(opMariiiHoi Mepexi — [HTepHeTy.

Kuarouosi ciaoBa: iHpOpMaIiiTHO-KOMYHIKaIiiTHi
TEXHOJIOT'il, PHHOK EJIIEKTPOHHOI KOMEpIlii, eIeKTPOHHA
KoMmepiiis, [HTepHET, MepekeBa eKOHOMiKa, MIepPiHroBa
€KOHOMIKa, TOPTOBO-EKOHOMIYHA JiSUTHHICTb.
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Introduction. The rapid development of
information and communication technologies
(ICTs) affects global changes in the forms of
organization of trade and economic relations
of business entities and radically changes
traditional economic relations, resulting in the
formation of a new socio-economic
environment. In place of the industrial
society, post-industrial or electronic-digital,
the development of which takes place based
on the formation of a global information
space. At the same time, the processes of
informatization and digitalization penetrate all
spheres of national economies, including trade
and economic relations.

In the context of the formation of the
information society and the use of ICT, the
functioning of the economy is largely provided
by the global Internet network, and business
transactions become electronic. There is a
formation of the so-called '"network
economy", and, as a consequence, of network
economic relations. Implementation of the
process of virtualization and informatization in
the economy, global access to the Internet with
mobile devices, leads to the emergence of new
forms of sales of goods - e-commerce, which
begins to displace traditional trade. As a
result, the formation of a new form of trade
and economic relations of economic entities is
taking place - e-commerce.

Analysis of recent researches and
publications. The study of e-commerce is
devoted to the work of many as domestic and
foreign scientists.

Of interest are the works of such
domestic scientists as A. Martovyi [l1],
O. Yudin [2], T. Maksimova [3], I. Khovrak
[4], M. Lebedenko [5], O. Melnichuk [6], etc.
They examine the essence and main
characteristics of e-commerce and Internet
marketing, the models of e-business, and
identify the peculiarities of the development of
the e-commerce market in the structure of the
national economy.

Among foreign researchers it is
necessary to highlight the work of A. Sammer,
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J. Duncan, L. Zabolotsky, S. Yershov,
O. Sidorova, which defines the concept of
"electronic commerce" as a business process
[7, 8], analyzes the problems of the
development of Internet- the trade as a
direction of the company's trade policy [9],
identifies the strategic priorities of e-
commerce [10], as well as peculiarities of
electronic economic relations and the strategy
of state regulation of e-commerce [11]. At the
same time, the role and functions of e-
commerce as a new form of network economic
relations remain incompletely disclosed.

Aim and tasks. Determine the role and
functions of e-commerce as a new form of
economic relations of business entities in the
conditions of formation and development of a
network economy.

Results. The global development of ICT
has led to a change in the characteristics of the
economy of the 21st century: the formation of
an electronic economic environment is taking
place, and the forms of economic relations
between business entities are changing.
Defining signs of modern economic relations
is a new sphere of their realization -
informational or virtual environment. There is
a so-called "network economy". According to
the European Commission, the ultimate goal
of such an economy 1is to create an
environment in which any company or
individual located at different points in the
economic system can easily contact with
minimal costs with any other company or
individual to work together for trade, for
exchange ideas and know-how or just for fun
[12].

The functioning of the "network
economy" is characterized by the emergence
of a new form of economic relations of
business entities - e-commerce. In this form
of relationship, trade relations are based on the
use of the global Internet and ICT, and the
exchange of goods and services takes an
electronic form. In place of traditional trade,
organizations with the use of commercial and
industrial premises come virtual trading
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platforms. For example, the global expansion
of e-commerce has contributed to the
development of such innovative trading
platforms as Amazon, Walmart, and others.

Among the main types of e-commerce
should be:

- E-commerce sites that have the
appearance of websites. As an example, eBay,
Amazon, and Walmart are the international e-
markets.

- information sales - subscription to the
database;

- software rental, that is, the use of its
individual elements for a small fee;

- electronic banks that provide a large
amount of banking services in comparison
with a traditional bank at low prices, which is
possible due to relatively low costs and a
significant customer base.

The role of e-commerce in the
conditions of the existence of a "network
economy" is manifested, firstly, in creating
new business conditions, when the transition
to automation (full or partial) and the
virtualization of trade and economic relations
takes place, and sales of products and services
are carried out with the use of the Internet;
and, secondly, in the expansion of
international trade and the involvement of an
increasing number of business entities in
international activities.

According to experts [13] one of the
main reasons why consumers buy goods
online is an attractive price. However, with
the development of the e-commerce market
and the growth of online competition,
consumers are attracted by the added benefits
of online shopping: the convenience of making
purchases; a wide range of goods from all over
the world that are not available in traditional
shopping malls; delivery to the customer home
at the earliest possible time [13].

The essence of any economic form is
manifested in the functions it performs. The
functions of e-commerce as a form of
economic relations of economic entities in the
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conditions of formation and development of
the network economy should include:

- raising the innovation of the economy;

- increase of efficiency of commercial
operations;

- prompt information to market actors
about changes in the range of goods and
services;

- formation of a competitive
environment and strengthening of competition
between commercial subjects;

- reduction of transaction costs;

- stimulating the development
logistics companies.

In addition, the stimulating effect of e-
commerce on the development of a new form
of economic relations - the formation of a
common consumption economy or a shrinking
economy - should be noted. The economy of
common consumption is a manifestation of
economic relations that are formed between
business entities within the framework of the
existence of a network economy. The very
economy of the general consumption brings a
considerable positive external effect in the
form of  strengthening  processes -
globalization, the spread of Internet use, the
efficient use of resources and assets, the
provision of new types of services and
increased supply [14, p. 49].

The world leader in e-commerce is the
American company Amazon, which became
one of the first Internet platforms selling real
goods of mass demand. Covering an ever-
growing segment of the online sales market,
Amazon, as the founder of Jeff Bezos, the
company itself, is "flywheel of Amazon e-
commerce." The effectiveness of online sales
is confirmed by the financial performance of
Amazon. Sales of the company in the 2nd
quarter of 2018 increased by 39% compared to
the same period last year and amounted to
52.9 billion dollars.  Net cash used in
operating activities for the year increased by
22% - from 17.8 to 21, 8 billion dollars. A net
profit increased year-on-year by 1200%,
reaching 2.5 billion dollars [15].

of
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The success of Amazon is due to a
special strategy, which is to innovate and
focus on the client, not on the competitor. As
stated in the press release of the company,
published on July 26, 2018, the company is
guided by the following principles:

- customer orientation, not competition;

- passion for invention;

- commitment to operational excellence;

- long-term thinking [15].

According to the German research
company GfK SE, Amazon has entered the top
three foreign e-commerce sites favored by
Ukrainian consumers (except AliExpress and
eBay). In 2017, the international mail
delivered goods worth 20.5 million dollars,
which is 10 times more than in 2016 [16].

The economic and social impact of the
development of e-commerce can be obtained
in the context of creating a favorable
competitive and institutional environment.
The latter includes a perfect legislative
framework that is designed to regulate the
economic relations of business entities in a
network economy, and must include legal acts
on the protection of intellectual property
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rights, the protection of personal data, the
protection of consumers' rights, etc.

In Ukraine, the Law on e-commerce was
adopted in 2015 [17], however, it did not find
postulates on all types and models of e-
commerce, which negatively reflected on the
development of such models as Consumer-
Consumer -to-Consumer or C2S), and State-
to-Business (G2B). At the same time, the C2C
model is an important sector, which is
designed to combine customer-users of one or
another web site. This sector is one of the
main types of e-commerce - an e-store. The
G2B model provides information interaction
between government agencies and commercial
entities for the development and maintenance
of e-commerce through information websites
of government agencies, e-procurement
systems, online auctions, and more.

At the same time, in the absence of
perfect legal support for the e-commerce
market, this form of economic relations in
Ukraine is rapidly developing. So, in 2017,
the Ukrainian e-commerce market grew by 35
percent compared to 2016, and compared to
2014, it rose to 142.1. (fig. 1).
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Fig.1. Development of e-commerce in Ukraine, bln.

Source: author's development based on [18].
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Occupying only 3.5 percent of the
country's total trade turnover, e-commerce
shows a dynamic growth rate. Ukrainians are
increasingly spending their money on online
purchases. According to the data of EVO, one
of the leaders of the e-commerce market in
Ukraine, during the year 2017, Ukrainians
spent § 14.2 billion on the Prom.ua, Bigl.ua,
Crafta.ua and Shafa.ua marketplaces, which is
by 68 percent more comparable with the last
year [19].

E-commerce changes the system of
economic relations in the direction of their
virtualization, while the infrastructure of the
market also changes - new and existing
logistic companies are emerging and further
developing dynamically.  Yes, Ukrposhta
introduces a service of online registration of
items in the personal office, works as a chat
bot, and Ukrposhta SmartBox service for the
simplified process of registration of small and
medium sized items in e-commerce. New
Mail introduced a mobile application that
allows individuals or online stores to manage
deliveries.

The scope of the relationship of the
participants in the e-commerce market is
regulated by the state. Such regulation by
developed countries is carried out in order to
regulate the relationship between the state and
market participants. It is interesting to note
the experience of the United States, where in
1996 the basic principles of e-commerce,
which are relevant today and which are
adhered to in Europe and Asia:

- The privilege of the private sector.

- Minimum state interference, as far as
legislation allows.

- The state authorities do not apply the
prohibition or coercion, except in exceptional
cases.

- Public authorities must take
account the unique features of the Internet.

- E-commerce should evolve globally.

The e-commerce market is formed in the
conditions of the "networked economy" as a
system of economic relations that form in the

nto
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sphere of the infocommunication environment
of the Internet. The global nature of the
Internet network complicates the process of
state regulation of e-commerce. Cross-border
information flows leave the borders of an
individual state, which makes it impossible to
apply normative and legislative acts of
individual states. In this connection, there is a
need to develop a system for the international
regulation of such relations. But regulation of
the e-commerce market should begin with the
development of appropriate legislation at the
level of individual states.

In the world there were several
approaches to state regulation of mutual
relations of managing subjects in the

conditions of network economy. So, the
United States and other countries, which are
world technological leaders, apply a policy of
non-interference, or minimal interference in
the functioning of the e-commerce market.
Moreover, there is a ban on the establishment
of taxation of this type of activity in order to
obtain the maximum profit from the operation
of the Internet for these countries.

Another strategy is applied by the states
of the European Union. It is based on the
concept of active state intervention in the
sphere of relations between the subjects of the
e-commerce market, and e-commerce itself is

regarded as one of the articles of
replenishment of the state treasury, and,
therefore, is subject to taxation.

An interesting experience is the

organization and regulation of e-commerce in
China, which is one of the leaders in the pace
of development of such business. The state
takes an active regulatory position, stimulates
and promotes the development of the e-
commerce market. The Chinese government
has developed a comprehensive system of
legislative, financial and tax environment for
the development of e-commerce, its promotion
among business and consumers, the
improvement of the technical and information
infrastructure of electronic commerce, and the
development of international cooperation.
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Conclusions. Comprehensive
informatization of economic  processes
becomes the main trend of the development of
national economies, and the use of information
and communication technologies in all spheres
of social activity leads to the emergence of
new forms of trade and economic relations -
the market of e-commerce.

E-commerce became possible under the
conditions of functioning of the so-called
"network economy", within which commercial
activity is carried out with the use of the
global information network - the Internet.
That 1is, trade and economic relations:
procurement, sales, implementation of
marketing strategies of companies - occur with
information and communication technologies
and computer networks.

Changing the entire system of economic
relations between business entities, e-
commerce has a stimulating role:

1. raises the innovation of national
economies, since such commerce is carried out
at the expense of the comprehensive
application of ICT;

2. Expands the scope of traditional
international trade and attracts more and more
consumers.
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3. Promotes the development of a new
form of economic relations - the economy of
general consumption, which has a significant
positive external effect for society.

E-commerce shows high annual growth
rates, and already has a high share in the
economy of developed countries. Global
trends are also characteristic of Ukraine.
Ukrainian e-commerce market, although it is
in the formation stage, shows high growth
rates. At the same time, an imperfect legal
framework for such a form of economic ties is
an obstacle to its further development.

The growth of e-commerce will be
facilitated by the rapid development of global
ICTs. As shown in [13] the power of the
Internet as a trading space will grow further
both nationally and internationally.

Further research of the problems of the
development of e-commerce as a form of
economic relations of business entities in the
conditions of functioning of the network
economy should lie in the analysis of
institutional regulation of e-commerce by the
state and the formation of information
infrastructure of the country to provide
electronic transactions.
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	Мета та завдання. У статті розглядаються питання ролі та функцій електронної комерції як нової форми економічних відносин господарюючих суб’єктів в умовах формування та розвитку мережевої економіки.
	В Україні ринок електронної комерції хоча й знаходиться в стадії формування, показує високі темпи росту. Разом з тим, перепоною для його подальшого розвитку виступає недосконале правове забезпечення такої форми господарських зв’язків. Як свідчить досвід розвинутих країн, економічний та соціальний ефект від розвитку електронної комерції може бути отримано лише при умові створення сприятливого конкурентного та інституціонального середовища.

